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1. Brief Introduction  

This analysis is developed under the project “Transnational Educational Network for young 

people - new technologies and entrepreneurial thinking in the tourism industry”, with acronym 

TRANS-EDU-NET, funded by the “Balkan-Mediterranean” Programme 2014 – 2020. The 

project is being implemented in four countries, which are facing common major challenges - 

related to the professional realization of young people on the labour market in the field of 

tourism. Partners from Bulgaria, Greece, Albania, FYRoM have spotted an opportunity for both 

enhancing entrepreneurial culture in the transnational region and employment creation (including 

self-employment), and further developing tourism opportunities by using the young people (16-

30 age) as an engine for competitiveness of the entire region.  

 

The analysis addresses the - the entrepreneurs in the field of tourism in Bulgaria, Greece, 

Albania, and Macedonia. It is aimed at mapping the needs and opportunities of the sector, 

including the human capital, shaping the profile of the tourism enterprises – their number and 

size, service type, type of ownership, etc. The profile of the entrepreneurs has been further 

analyzed taking into account the following criteria gender, age, qualification, owner’s education 

and background, employers’ education, etc. etc. For this purpose, various sources of information 

were studied, including a specific survey conducted online and direct among working 

entrepreneurs of all ages and acting in the field of tourism and/or its related industries, incl. hotel 

and restaurant management, tourist operators and agencies, consultants, clusters, etc.  

 

Furthermore, it is necessary to analyze the environment in which these businesses operate and 

what obstacles or favorable conditions a future young entrepreneur may face. Therefore, an 

overview of the existing strategic documents in the field of entrepreneurship and tourism has 

been summarized, followed by official statistical data at macro level and an outline of the trends 

of various relevant fields.  
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The document is structured as follows: firstly, a brief description of the methodology used, 

followed by an overview of existing strategic documents and policies in the relevant fields for all 

partners, containing concrete up-to-date data. Secondly, a study among entrepreneurs conducted 

for the 3 purposes of the analysis has been presented and the main results and conditions for the 

entrepreneurial tourism profile in Bulgaria, Greece, Albania, and Macedonia. 

 

 

2.  Methodology  

The analysis has a twofold purpose:  

 to identify the state of the local entrepreneurship in the field of tourism and to draft the 

profile of the local entrepreneurs;  

 To identify the needs and opportunities of the local entrepreneurs in the field of tourism.  

 

For the achievement of the above-mentioned objectives two categories of data will be used – 

primary data achieved through a tailor-made survey of local entrepreneurs and secondary data 

obtained from public and private sources.  

 

The survey was conducted online and face to face between December 2017 and February 2018, 

using a user-friendly questionnaire form for all partners. It was elaborated by an external expert 

contracted by PP2 – AULEDA. The questionnaire was presented to potential stakeholders in 

Bulgarian, adapted to the minor differences of the local context by the Lead partner NTC 

Bulgarian Guide. All questions required a mandatory answer and some – options to add other 

data. Respondents from different sectors of the tourism industry were invited to participate 

voluntarily by email and social media campaigns. Over 1000 e-mails were sent to potential 

stakeholders and respondents in the field of tourism in Bulgaria and over 10 000 participants 

were reached through social media channels. However, regardless of the low responsibility rate 

in Bulgaria (35 answers), the high level of legitimacy of the answers is guaranteed by the 

required data: the name of the company and their email addresses were collected from each 

respondent.  In Albania, Greece and Macedonia the survey was conducted via email and face to 
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face with the entrepreneurs in tourism sector. Regardless the questionnaires being distributed the 

responsibility rate for all partners was (120 answers).  

 

The data collected from the questionnaires have been processed and analyzed by the relevant 

partners during the period of February 2018 to March 2018. For the processing of the data is 

used computer software SPSS (Statistical package for social science). During this period partners 

from 4 countries involved have produced everybody 2 deliverables: 

1. Analysis of entrepreneurial profile in the tourism sector. 

2. Study curricula analysis in the field of tourism 

 

Additionally, secondary data related to national statistics was analyzed in the context of the 

project objectives. The main source for Bulgaria has been the National Statistical Institute of 

Bulgaria1, which is a credible state-owned institution, for Albania National Statistical Institute of 

Albania (INSTAT). National strategic documents and laws in the fields of tourism, 

entrepreneurship and SMEs have been further considered. 

 

 

3. Strategic framework and state-of-the-art. 

Tourism is a key sector for the Bulgarian economy and has a dedicated ministry and a thematic 

parliamentary commission. Regardless of the importance given to the sector and the popularity 

of the education, there are obvious discrepancies between education and professional realization 

in the field, as well as the business sector competitiveness. For instance, in the hospitality 

industry (hotels, restaurants) are offered the lowest wages compared to all other sectors in the 

Bulgarian economy, far behind the rest, with female staff being significantly lower paid than 

men2. It is no surprise that the business faces huge difficulties with finding qualified and skilled 

staff, not being able to encourage them financially.  

                                                             
1 National Statistical Institute of the Republic of Bulgaria, http://www.nsi.bg/en, accessed 15.03.2018  

2 Average salary per economic activity. National Statistical Institute. Official website. Available at: 

http://www.nsi.bg/bg/content/3958/%D0%BD%D0%B0%D1%86%D0%B8%D0%BE%D0%BD%D0%B0%D0%B
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On the other hand, there are good perspectives for economic growth and professional realization 

of young people through entrepreneurship in the tourism field. The country is a year-round 

tourism destination, rich in natural and cultural heritage and becomes a more and more attractive 

destination for international tourists with various profile. Bulgaria is among the cheapest 

destinations in Europe. The infrastructure to the biggest resorts and some of the internal tourist 

destinations is well developed. The number of flights to big cities and top destinations such as 

Sofia, Plovdiv, Varna and Burgas is increasing and the transport infrastructure is being 

modernized. Furthermore, the density of natural and cultural attractions is very high, which 

means short distances and opportunity to combine lots of activities during a single short stay.  

 

Most of these advantages have been specified also in the recently actualized National Strategy 

for Sustainable Tourism Development 2014-2030.3 The document reveals several limitations for 

the development of the tourism sector in the following years, so only those who refer to 

entrepreneurship will be mentioned here. The low added-value of the tourism services, relatively 

short stays and high seasonality are internal for the field. Systematic problems such as 

insufficient institutional capacity in the official tourism institutions, legislative instability, 

insufficient quality assurance, poor interaction between public administration and business 

represent huge obstacles. Combined with the stable presence of shadow economy, corruption and 

bureaucracy, the overall situation becomes discouraging for young entrepreneurs. 

However, it should be highlighted that important measures are listed in the Strategy for 

sustainable tourism development, addressing major priority axes, which are expected to 

contribute to the improved business environment and the increased competitiveness for business 

                                                                                                                                                                                                    
B%D0%BD%D0%BE-%D0%BD%D0%B8%D0%B2%D0%BE-

%D0%B8%D0%BA%D0%BE%D0%BD%D0%BE%D0%BC%D0%B8%D1%87%D0%B5%D1%81%D0%BA%

D0%B8-%D0%B4%D0%B5%D0%B9%D0%BD%D0%BE%D1%81%D1%82%D0%B8-

%D1%84%D0%BE%D1%80%D0%BC%D0%B0-%D0%BD%D0%B0-

%D1%81%D0%BE%D0%B1%D1%81%D1%82%D0%B2%D0%B5%D0%BD%D0%BE%D1%81%D1%82-

%D0%BF%D0%BE%D0%BB, accessed 12.3.2018 

3 National Strategy for Sustainable Tourism Development 2014-2030, ed. 2017. Ministry of Tourism. Official 

website, available at: http://www.tourism.government.bg/bg/kategorii/strategicheski-dokumenti, accessed 15.3.2018 
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enterprises by the end of the period. They include improving destinations accessibility by further 

developing the infrastructure; education of human resources in the field, by improved interaction 

between business and public authorities; investments and increased financing, together with 

general improvement of informational and marketing presentation of the tourism products, etc. 

 

As for the professional profile of the tourism entrepreneur in Bulgaria, it depends on the concrete 

segment of the tourism industry in which he/she is operating. The National classification of 

professions and occupations4 for instance provides a list of all legally distinct working positions. 

The main directions for the realization of a tourism entrepreneur are mostly - the hotel and 

restaurants business, additional tourism services such as entertainment, travel, tourist operators, 

agencies and tourism guides, attractions and tourist associations. Furthermore, the sports and the 

cultural sectors also provide opportunities for tourism entrepreneurship – places for culture and 

entertainment, such as galleries and museums, but also adventure sport clubs and activities are 

suitable opportunities to start a tourism venture. Business and non-governmental organizations, 

such as professional, branch, regional, local or product organizations and clusters fall into the 

third official category of tourism activities. Nowadays, there are around 188 such organizations 

in the country.5  

 

Recent business statistics show the share of various business sectors and the number of 

employees for 2016. The hospitality industry, which is most relevant to the present study, is 

represented by a total of 27 032 enterprises.6 Almost 90% of them are small enterprises with up 

                                                             
4 NKPD, structure. National Statistical Institute. Official website, available at: 

http://www.nsi.bg/bg/content/261/basic-

page/%D0%BD%D0%B0%D1%86%D0%B8%D0%BE%D0%BD%D0%B0%D0%BB%D0%BD%D0%B0-

%D0%BA%D0%BB%D0%B0%D1%81%D0%B8%D1%84%D0%B8%D0%BA%D0%B0%D1%86%D0%B8%D1

%8F-%D0%BD%D0%B0-

%D0%BF%D1%80%D0%BE%D1%84%D0%B5%D1%81%D0%B8%D0%B8%D1%82%D0%B5-%D0%B8-

%D0%B4%D0%BB%D1%8A%D0%B6%D0%BD%D0%BE%D1%81%D1%82%D0%B8%D1%82%D0%B5 

accessed 12.3.2018 
5 National register of associations in the tourism sector. Ministry of tourism. Online resource, available at: 

https://ntr.tourism.government.bg/TUnionsV2.nsf/tunion.xsp, accessed 12.3.2018 
6 Number of enterprises by sector and group according to the number of employed people for 2016. National Statistical Institute. 

Official website, available at: http://www.nsi.bg/bg/content/7697/%D0%B1%D1%80%D0%BE%D0%B9-%D0%BD%D0%B0-
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to 9 employees, 6.32% employ between 10 and 19 people, around 3% employ between 20 and 49 

people, about 1% of the enterprises have more than 50 people and less than 250 people staff. The 

biggest businesses in the sector with over 250 employees – such as big hotels and resorts or large 

tourist operators, represent just 0.09% of the total number of enterprises. 

However, the ratio of employed people and the number of enterprises is not that striking. The 24 

168 micro enterprises have employed just five times more people for 2016 than the 23 belonging 

to the biggest size group. This shows that the average number of employed in a small enterprise 

for this year was around 2.34 compared to around 520 people per enterprise in the biggest 

companies.7  

 

This clearly shows that the dominant type of enterprises in the field of tourism are either micro 

or small-sized, of a family type, with up to 5 people staff. Table 1 in the Appendix summarizes 

this data.  

 

The employability of the sector shows extreme seasonality – in 2017 for example, the number of 

employees varies with 45% between the 1st and the 2nd trimesters, only to return to similar 

levels by the end of the year.8 This certainly has negative consequences to the quality of work. It 

is impossible for the business sector to invest significant amounts of time and money on training 

of new employees, since it is expected that they will leave at the end of the season. This frequent 

change of staff provokes instability, which is especially severe among the small and medium-

sized enterprises for which such investments in training or maintaining a higher number of 

permanent employees is extremely difficult. 

 

                                                                                                                                                                                                    
%D0%BF%D1%80%D0%B5%D0%B4%D0%BF%D1%80%D0%B8%D1%8F%D1%82%D0%B8%D1%8F%D1%82%D0%B0 

accessed 12.3.2018 
7 Employment per sectors and groups according to the number of employed for 2016. National Statistical Institute. Official 

website, available at: http://www.nsi.bg/bg/content/7703/%D0%B1%D1%80%D0%BE%D0%B9-%D0%BD%D0%B0-

%D0%B7%D0%B0%D0%B5%D1%82%D0%B8%D1%82%D0%B5-%D0%BB%D0%B8%D1%86%D0%B0 accessed 

12.3.2018 
8 Employment per economic activities for 2017. National Statistical Institute. Official website, available at: 

http://www.nsi.bg/bg/content/992/%D0%BD%D0%B0%D0%B5%D1%82%D0%B8-%D0%BB%D0%B8%D1%86%D0%B0 

accessed 12.3.2018 
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On the other hand, the seasonality affects other aspects of business, apart from the quality of 

employees. The income and respectively the profits are essentially concentrated during the active 

season, especially applicable to seaside resorts, ski resorts and other weather-dependent 

attractions. This determines the need of good planning and forensic skills of the business 

entrepreneur, so as to ensure that the higher demand will be met with success and the business 

will survive during the rest of the year.  

 

Business enterprises operating mainly on seasonal basis, are additionally affected by public 

policy decisions and domestic and international context, which can often have immediate effect. 

For instance, the EU sanctions on Russia and the surrounding public debate have a clear effect 

on small business in tourism, Russian tourists being traditionally a top summer visitor of the 

country. Another example is the unexpected decision of Bulgarian vice-minister to make 

surprising check-ups at bars in the seaside resort Sunny beach in mid-season 2017, forcing them 

to turn down music and close. On the other hand, recent political events in the competing seaside 

destination of Turkey, including a coup attempt and tourist attacks have made the country a less 

attractive destination and led to the direction of a tourist flow to Bulgaria. These are only few 

examples of the effects of unplanned political decisions and context, which can have direct 

consequences on the pace of the enterprises. The instability mainly affects small enterprises, as 

they have little financial margins which could allow them to overcome a crisis in demand of their 

services and avoid bankruptcy.  

 

 However, it should be underlined that there is a political vision for improving the tourism sector 

and supporting the development of entrepreneurship. National and European legislation define 

the development of the entrepreneurship as a priority. Bulgaria has adopted an Action plan for 

the period 2015-2020, which is currently being implemented.9 One of the measures of the Plan 

suggests developing entrepreneurial skills at different educational levels, by including thematic 

subjects in the Framework programs and national requirements. This measure is under 

                                                             
9 Action plan Entrepreneurship 2020 – Bulgaria. Ministry of Economy, official website. Online resource, available 

at: https://www.mi.government.bg/bg/themes/plan-za-deistvie-predpriemachestvo-2020-balgariya-1612-442.html, 

accessed 12.3.2018 8 
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implementation, following the recent approval of the teaching curricula by the Ministry of 

education and science for the year 2017-2018. It introduced a limited number of teaching hours 

in entrepreneurship at early stage in the education of each tourism-related occupation.10 The 

document states that the Ministry shall also support the development of operational 

entrepreneurial centers at the higher education institutions. Students will be informed of the role 

of franchising as the easiest way to start a first enterprise and will be encouraged to consider 

starting one. New education methods will be introduced, such as management of virtual 

enterprises, competitions, increased opportunities for internships and training, etc. Apart from 

the educational sector, the Action plan aims at targeting young people and people willing to start 

their own venture, by implementing financial instruments and mechanisms for new or supporting 

recently opened enterprises. 

 

Representing the fundament of the Bulgarian economy,11 the Small and Medium-sized 

enterprises (SMEs) receive specific attention in Bulgarian legislation and are subject of financial 

and other supportive mechanisms. A dedicated Law on small and medium-sized enterprises12 

describes them as having up to 250 -employees and annual turnover of up to 97 500 000 leva 

(less than EUR 50 million) or assets for up to 84 000 000 leva. Small enterprises have up to 50 

employees with turnover/ assets of 19 500 000 (around EUR 10 million) and micro enterprises 

have less than 10 employees and turnover/ assets of less than 3 900 000 leva. Most of tourism 

enterprises in Bulgaria falls into the category of micro and small, at least when it comes to the 

number of staff. It should further be mentioned that the level of shadow economy in Bulgaria is 

                                                             
10 National educational requirements for professional education. Ministry of education and science. Official website. 

Available at: https://www.mon.bg/bg/39, accessed 12.3.2018 
11 SMEs employ 75% of the working people in the country, create around 60% of GDP and number around 98% of 

all companies, estimated the Bulgarian Industrial Association. Bulgarian Industrial association, “Malkiyat I sreden 

biznes sazdavat 60% of BVP”, online resource, available at: https://www.bia-bg.com/news/view/21716/ accessed 

13.3.2018 
12 Law on small and medium-sized enterprises, am. 1.03.2016, Lex.bg, online resource, available at: 

https://www.lex.bg/bg/laws/ldoc/2134682112 accessed 13.3.2018 
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significant, so the number of employees and the annual turnover might be considerably smaller 

in official statistics than what it is.13 

 

The Law further describes a state policy aimed at encouraging the development of SMEs, under 

the supervision of the Ministry of Economy, including through a dedicated governmental 

Promotion agency (BSMEPA). The measures for support include improved access to funding, 

including guaranty for targeted financial credit, establishment of techno parks and incubators, 

state aids, etc. 

 

Furthermore, a National Strategy for Small and Medium-sized Enterprises 2014-2020 is in force 

adapted to the Small Business Act (SBE) for Europe. After a comparative analysis with other 

European Union countries and the average for the EU, the Strategy identifies several concrete 

aims for the country to reach the medium levels. Establishing 12 100 new enterprises employing 

90 000 staff members by 2020 (hotels and restaurants are not among the targets, but 

informational services and development activities are); increasing innovations in enterprises, 

including internationalization of the products and services and online supply, introducing new 

services; increasing the energy efficiency and “greening” the economy.14Finally, the Law on 

Tourism suggests the establishment of a National Tourist Council15 and such was founded in 

2015. It is a permanent institution with consultative, coordinating and cooperating functions 

under the authority of the Minister of Tourism. Members of the Council are representatives of 

various tourism-related ministries, institutions, associations, etc. 

 

                                                             
13 Among 31 European states the International Monetary fund ranks Bulgaria on the first place with roughly 29.6% 

of the national economy being in the shadows. Medina, L., Schneider, F., Shadow economies around the world: 

what did we learn over the last 20 years? IMF WP/18/17. Online resource, available at: 

http://www.imf.org/external/index.htm accessed 13.3.2018  

 

14 National Strategy for Small and Medium-sized Enterprises 2014-2020 - Small Business Act (SBE), Ministry of 

Economy, official website. Available at: https://www.mi.government.bg/bg/themes/nacionalna-strategiya-za-

nasarchavane-na-msp-v-balgariya-2014-2020-small-business-act-11-285.html accessed 15.3.2018  
15 National Tourist Council, Ministry of tourism. Official website. Available at: 

http://www.tourism.government.bg/bg/pages/nacionalen-suvet-po-turizum accessed 14.3.2018 
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The Agenda of the first session of the Council includes the approval of the main tasks and 

activities of Interdepartmental Council on Tourism Staff (ICTS). In a report the Council 

considers increasing the number of students in the field of tourism, with regards to the high level 

of immigration of tourism graduates; to make Tourism a priority subject; to increase the 

cooperation between business and education. Therefore, the ICTS is supposed to include 4 

working groups, dedicated to: adaptation of the tourism curricula to the market needs, 

opportunities for internships and dual 10 education, increased qualification of tourism 

professionals, labor migration and possibilities for hiring foreign workers and finally – career 

development of tourism personnel. 

 

The positive change is expected to come in the following years. Following remarks can be made: 

a strategic aim of the ICTS is to increase the number of the graduates in the field of tourism, 

however, more efficient investments might be made towards increased quality of education and 

career opportunities for graduates.  

 

It can be concluded that the crucial issues, which the tourism in Bulgaria is currently facing, are 

not related to a lack of strategic documents or consultancy mechanisms, but to their efficiency 

and effectiveness. Therefore, analyzing and mapping the tourism entrepreneurial profile in the 

field of tourism is an essential part of the sustainability of the sector. A picture of the current 

situation has been presented below by summarizing the results of 35 representatives (respondents 

to the online questionnaire) of various companies active in the field of tourism. 

 

Tourism is a priority sector of sustainable economic and social development for the Albanian 

economy. It generates higher incomes in a number of related economic activities, as well as 

providing employment and self-employment opportunities in the country. With special natural, 

historical and cultural heritage assets, Albania has an extraordinary tourist potential that will 

create a more recognizable identity for Albanian tourism, improve competitiveness and improve 

Albania's position in the national tourism market , regional, European and global. (National 

Strategy for Sustainable Tourism Development 2018-2024). 
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As one of the most important sectors of economic development in Albania, the tourism sector 

accounts for 8.4% of Gross Domestic Product (GDP), making the sector one of the key 

components of the national economy and foreign trade. Despite the challenges faced by the 

sector such as seasonal tourism, quality of service, unskilled personnel, and Albania’s position in 

the international tourism market has increased and has become more stable. In 2017, the number 

of non-resident visitors with foreign citizenship increased by about 13% compared to 2016. 

 

With increased investments in cultural development and nature protection, the Government of 

Albania is oriented towards tourism development and is taking the necessary steps to consolidate 

the sector's competitiveness. The Economic Reform Program (ERP) 2017-2019 for Albania 

foresees a number of measures supported by budget allocations to address the needs of 

standardization of tourism activities. Albania has also advanced the legal and policy framework 

to support sustainable tourism development. 

 

The year 2017 closed with more than 1.5 billion Euros of tourism income and over 5 million 

foreign visitors to Albania, figures that contributed significantly to the economic growth of the 

country. Tourism was thus reconfirmed as the main driver of the growth of the country's 

economy. Growth trends are even more optimistic, as the World Travel and Tourism Council 

forecasts show an average annual growth of 6.2% in tourism revenue and 6.2% in direct 

contribution to gross domestic production from tourism. 

 

Some of the challenging issues of the tourism sector are: clarification of land ownership, 

formalization and standardization of services, access to public services and waste management. 

One of the structural difficulties of the development of the tourism sector in Albania continues to 

be coordinated and integrated planning between different institutions. Although the indicators of 

recent years show a positive trend, seasonality continues to be one of the major challenges of the 

tourism sector. At the same time, the sector faces the ever-increasing demand for qualified 

personnel and more quality services. 
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According to INSTAT there are 3791 accommodation facilities. The number of rooms is 28680, 

while the number of beds is 66794.The share that hotels have in percentage compared to other 

types of accommodation units is 65%. Hotels and other accommodation structures produce the 

highest percentage of income in the tourism sector and receive high-income nights for visitors by 

supporting a longer season and creating jobs. In Albania there are 46 tour operators and 154 

travel agencies distributed in different cities. In Albania there are currently 252 certified guides, 

of which: 137 national, 61 local, 53 specialty and 1 honorary. (Ministry of Tourism and 

Environment (MTM) 

 

Albania is included in the list of countries with great natural, historic and cultural heritage 

potential. It is located in the second place in the Mediterranean Basin by the sights of cultural 

monuments. In Albania there are a number of natural attractions such as National Parks, natural, 

protected areas, wetlands which constitute a great potential for tourism development. 

 

Also in Albania there are a large number of cultural monuments, about 2000, of which three of 

them, Berat, Gjirokastra and Butrint are part of the world heritage and protected by UNESCO. 

Even archaeological parks represent a significant potential of the tourist offer. An increasing 

number of these tourist resources are being included in the tourist offer of Albania. During 2016, 

the tourism and travel industry generated directly 85,500 jobs, thus accounting for 7.7% of total 

employment. Compared to a year ago, 34,500 more jobs were added. 

 

Indirectly, during 2016, the tourism and travel industry generated a total of 267,000 jobs, thus 

accounting for 23.9% of total employment. Compared to a year ago, 87,000 more jobs were 

added. 

Regarding the preparation of employees for the tourism sector, it should be noted that vocational 

schools and universities offer curricula in the field of tourism in both cycles of bachelor and 

master studies 

 



 

15 

 

4. Analysis of the development of entrepreneurship in the field of tourism In 

Bulgaria 

 

35 entrepreneurs took part in the online survey from Bulgaria’s and their responses will be 

consequentially compared to the responses of the other 3 participating countries. They are mainly 

beyond middle-age: one falls into the 20-25 age group, 3 are aged between 25-30, 6 are between 

30 and 35, 2 between 35 and 40, 9 between 40 and 45 and the biggest group of 14 people is 

above the age of 45 (Fig. 1) 

 

 

Figure 1: Age groups of entrepreneurs (Question 5) 
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The majority of 19 owners of 

enterprises are women, while men are 

16. (Fig.2)  

 

Figure 2: What is the gender of the 

entrepreneur? (Question 4) 

 

 

 

 

 

The predominant type of ownership 

is the Private limited company 

(EOOD) – 15, the Limited liability 

company (OOD) – 12, followed by 

3 NGOs, 2 joint stock companies 

(AD), 3 sole traders/freelancers (ET) 

out of 35 (Fig.3). It shall be 

highlighted that for the purposes of 

the analysis the categories have been 

summarised as follows: Individual 

ownership [in Bulgaria here are 

included the EOOD (private limited 

company) and ET (sole trader)], Joint ownership [OOD (Limited liability company)], 

Shareholder [AD (joint stock companies)], Others [all other types]. 
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Figure 3: What is the type of ownership? (Question 3) 

 

7 own a business in hospitality, 14 are 

tourist operators, 7 own a tourist 

agency, 7 have used the option “other”, 

quoting NGO, consultancy, bars, etc. 

For the purposes of the analyses, the 

categories are summarised, as follows: 

Hotel, Bar/Restaurant, and Tourist 

Agency (Tourist Operators (according 

to the questionnaire) are included under 

this category), others. 

 

 

Figure 4: What is the sector in which your business operates? (Question 2) 

 

20 business entrepreneurs 

hold a master’s degree, 12 

hold a bachelor’s degree 

and only 3 out of 35 

respondents have 

vocational or secondary 

education.  
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Fig. 5: What is the level of education of the entrepreneur? (Question 6) 

 

The educational profile of the entrepreneurs/business owners (Figure 6) is closely related to the 

field of tourism and entrepreneurship: the biggest group of 14 people owns a tourist 

qualification, while 6 are educated in economics, 3 in finance, 2 in business, etc. Only 9 people 

own degrees in more distinct field. 

 

Figure 6: Education of the 

business owner/entrepreneur 

(Question 7) 

 

 

 

 

 

 

The number of a small and family-run type of business is clearly predominant with 24 

enterprises with up to 5 permanent employees. Only 2 companies among the surveyed have 

indicated more than 50 employees (Figure 7). This fully corresponds to the general picture of the 

tourism sector in the country described above, where most of the enterprises fall into the 

category of a small-business type, while employing between up to 5 people on the average. 
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Figure 7: What is the 

number of employees in 

your business? (Question 

8) 

The average age of the 

employees in the 

surveyed companies is 

almost equally 

distributed between the 

suggested categories, 

except for the youngest – 

there is just one company which employs mainly people aged between 18 to 23 years old (Fig.8). 

This fits well in the state of the labour market in Bulgaria: this age group corresponds to the 

segment of bachelor students, who usually experience great difficulties with combining work and 

study at the same time, therefore it is normal not to see them often in occupation. 

 

Figure 8: Age group of 

employees (Question 9) 
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The gender profile of the 

employees in the survey is 

untypical: almost half of the 35 

companies employ either only 

women or predominantly women, 

while this is observed with men 

only in 3 cases. 15 companies 

can’t determine which gender 

dominates, so it is suggested that 

in 15 companies the distribution is 

equal.  

Figure 9: Gender of employees (Question 10) 

The question concerning the 

nature of management is strategic 

for the type of business venture 

and shows clearly that that the 

dominant structure of 

entrepreneurship in the field of 

tourism is a family-type. The 

graphic below (Figure 10) shows 

ar. 60%% of the managers who 

are also family members of the 

owners’ family.  

 

 

Figure 10: Background of the business manager (Question 11) 
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However, this doesn’t prevent 

them from being highly qualified 

– one owns a PhD, 24 of all 

managers own a Masters’ 

degree, 8 own a BA, just two 

have received only high school 

diploma so far. (Fig.11) 

 

Figure 11: Level of degree of the 

business manager (Question 12) 

 

The number of managerial 

degrees earned in the field of 

tourism is like the one of 

business owners. However, 

the number of completely 

irrelevant to tourism 

managerial degrees is much 

lower (just 3 people out of 35, 

compared to 7 of the business 

owners), with a high number 

of degrees in the field of 

economics, which certainly 

brings high value to a tourism 

venture. This can be 

explained in two ways: either owners intentionally search for and insist on qualified staff to 

manage their business, or that the presence of a family member, qualified in a relevant field, has 

inspired the foundation of a business in the field of tourism. 
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Figure 12: Field of the educational degree of the Manager (CEO) – Question 13 

The highest number of surveyed people (13) consider a diploma in tourism important for 

occupying a managerial position, but not essential. 8 respondents find it very important or with 

average importance, while 6 people don’t find it important. This result can be explained with the 

framing of the question referencing only to the tourism field. It was observed that considerable 

number of managers receive degrees in economics or related disciplines, not necessarily tourism 

diplomas and apparently it works for the business. Furthermore, keeping in mind the most 

frequent profile – small-sized enterprises, up to 5 people, it does make sense to have staff with 

complementary degrees, not duplicating one another, so if the owner is competent or skilled in 

tourism, the manager can contribute with knowledge in economics, marketing, etc. On the other 

hand, most of the companies of the surveyed organisations are identified as family-based and the 

managers as family members, therefore, it can be considered that the field of degree of the 

manager is of secondary importance, compared to the significance of him being a part of the 

family. 
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Figure 13: How important is the tourism diploma to be a manager in the field of tourism 

(Question 14) 

 

A striking majority of 77% respondents disagrees with the statement that study curriculum 

develops skills for doing business among the students (Fig. 14).  

 

Figure 14: Does the study 

curriculum develop skills of 

doing business by students? 

(Question 15) 

 

 

 

 

 

Similarly, 60% don’t believe that study 

curriculum prepares students well enough to 

manage a business in the tourism sector.  

 

 

Figure 15: Does the curriculum prepare 

students to manage business in the field of 

tourism? (Question 16) 
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Respondents were asked to evaluate a series of suggested areas of knowledge from “not 

important at all” to “very important” and were given the option to add other. Interestingly, 

overall the respondents find business-specific knowledge as less important, compared to more 

general knowledge, applicable in various business areas. For instance, “Management of catering” 

was considered as very important only 9 times, as important – 11 times, as average 8 and as not 

very important – 7 times. Similarly, “understanding hotel reservation systems” was considered 

very important by only 10 people, while more people find it important – 15. On the other hand, 

74% consider “skills in Marketing” a top priority, followed by “psychology of communication” 

and “personnel management” with 57% approval. This is a very positive tendency, since 

mastering general knowledge and skills, instead of business-specific skills, facilitates 

convertibility of employees across different economic sectors and companies. Recent tendencies 

in world economics show that good qualification in a narrow professional field is overall less 

appreciated than less developed but broader multi-spectrum skills. 
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Figure 16:  What knowledge do the students need to have to succeed in tourism businesses? 

(Question 17) 

In order to illustrate clearly these numbers, it is possible to multiply by 5 the number of times 

when an area of knowledge is described as “very important”, and so on, to 1 for “not important at 

all” and sum up the result.16 This clearly shows the top 3 areas selected by entrepreneurs that 

students need to have for being successful in the tourism business and there are Marketing (163 

points), Psychology of communication (157), Personnel management (155), closely followed by 

Travel organization and management (153). With a considerable difference Management of hotel 

operations (145) and Finance and accounting (144) lag behind. Knowledge in Economics 

belongs to the least appreciated groups with 139 points, followed by knowledge of hotel 

reservation systems (137) and Management of catering (127) – Question 18. 

It is important to distinguish between the knowledge needed by students to succeed in the 

tourism business and the requirements towards managers. While for a manager the economics 

was a very frequent background, it appears that for lower levels of staff soft skills and 

knowledge in the area are even more important. Marketing for instance can be understood as the 

talent to sell more effectively a product or a service, to address better and more targeted key 

messages to the client. It is understandable that psychology is also highly evaluated, since 

usually the lower level of staff is in the front line of the business, communicating personally with 

customers. At the bottom – catering and hotel reservation systems can presumably be mastered 

during trainings at the workplace. It is understandable that it is a specific knowledge and it is not 

expected that students have received good training in this area during their studies. The rest shall 

generally be fostered through education. 

                                                             
16 For example, Marketing was defined as very important 26 times, 6 times important, 3 times as average and 0 times as not important (at all), so 

we have 26*5+6*4+3*3 = 163 
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Other soft-skills and general culture are among the additives to the list, provided by the surveyed 

respondents. Basics of geography and foreign languages are also expected from students. 

Furthermore, basics of related laws and regulations and finance are also mentioned.17 

Another topic is the knowledge that tourism graduates possess from the employers’ point of 

view. The same areas of knowledge as in the previous question were evaluated in the context of 

what knowledge have graduates obtained during studies, using the same question form. 

Employers agree that overall schools prepare students in a variety of topics at a mediocre level. 

The most frequent answer for each is “average”, selected by around half the respondents. Almost 

equal is the number of people who select excellent and good knowledge compared to little and 

very little, for each skill.  

These results have a positive and a negative side. The positive aspect is that contemporary 

curricula in the tourism degrees previews the study of considerable number of subjects that 

employers find essential for success. In the previous question each of the suggested areas of 

knowledge was highly approved as means to create a successful employee in the field of tourism, 

therefore it looks like Bulgarian vocational education has managed to adapt the content of study 

programs to the real market needs, at least to some extent. Relatively well mastered are subjects 

of hotel reservation systems, management of hotel operations and marketing (37 % of the 

respondents believe students have good or excellent skills in both subjects, compared to 23% 

having selected that students have little or very little knowledge of these subjects). What 

employers find “the least known” to students is Finance and accounting (40% believe students 

have “little” or “very little” knowledge, compared to 23% who evaluate it “as good” or 

“excellent”). Considerable difference is observed concerning management of catering – 37% of 

the respondents find the knowledge insufficient, compared to just 17% on the opposite site. 

This leads to the logical conclusion that when it comes to knowledge, the existing curricula in 

the field of tourism do not prepare well enough students for the areas, needed in the business 

sector, regardless of the diversity of subjects proposed and that they are acquired to some basic 

                                                             
17 Some respondents mentioned also creative thinking, problem-solving, and negotiations. However, these are considered skills and not areas of 

knowledge and are discussed in the next questions. 



 

27 

 

level. Independently of each other, respondents evaluate these topics as neither well nor badly 

mastered and it is impossible to identify a topic where graduates have sufficient preparation. This 

is a direction for further development of the study programs: it appears that either the teaching 

methods or students’ efforts are not effective enough, or the time is not sufficient for the students 

to master the given subjects. 

A clue for the answer of this question is suggested by the employers themselves, who used the 

option “other” to give their personal feedback on the performance of graduates in tourism. 

Several people mention the issue that graduates lack practice in the field, which is evaluated as 

essential for success. Knowledge is not enough and often the degree in tourism does not 

correspond to the real skills acquired by the graduates. Some have mastered perfectly how to 

receive good marks, without being prepared enough, observes a respondent. “The diploma states 

the student received an Excellent, but in practice, he has a zero competence. And it is not an 

isolated case”, states another. Therefore, a conclusion can be made that some disadvantages of 

the vocational education and training in the field of tourism are the low level of practical 

implications of the learned theory and the underdevelopment of any soft skills during the study. 

An alternative would be to introduce a real mechanism to test students’ knowledge and abilities 

during their study periods, in the form of external evaluation or a non-formal feedback, instead 

of relying solely on the ongoing evaluation. This will allow the timely correction of the teaching 

methods and increase their efficiency. Furthermore, it will stimulate more effortful student 

behaviour, while they still have the time to do this at school/university and save time in 

education and training for the enterprises in the field and will shorten the period for an 

investment in a recent graduate to pay-off. 

Another observed deficiency in the study curricula is the predominance of theoretical over 

practical knowledge. Therefore, keeping in mind the relatively good basis – useful subjects being 

taught, programs shall be further developed with blended learning techniques, allowing for the 

theory to be practiced in real-life situations. 

Since the tentative and the real areas of knowledge of graduates have been discussed, the next 

part is dedicated to the skills needed in the tourism business sector. A list of eleven skills was 
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presented to the respondents and they were asked how important is each one for the employees in 

the tourism business sector (Fig. 17). All of them were evaluated as “important” (see the Table 

2). However, it is still possible to rank the skills according to their perceived importance. Once 

again, soft skills dominate over the business-specific skills. The skill that was evaluated the most 

times as “very important” is client communication – from 91% of the respondents. It is much 

more important than the following category, which is still essential – 77% find the positive 

attitude essential, 26 out of 35 or 74% evaluate language skills (own language and foreign 

languages) as very important. On the other side of the ranking are the IT skills, which appear to 

be fairly important, but not as much as the rest – 46% describe them as very important, and the 

least important is the ability to work with reservation systems – 43%. 

 

Figure 17: How do you assess the skills and competences that employees need to have in tourism 

businesses? (Question 19) 

Finally, employers were requested to evaluate the skills of the employees in their company 

(Table 5). As expected, they evaluate own employees as much more skilled and qualified than 

graduates in the tourism field. The profile of their employees is like the profile of the “good 

employee”, shaped by combining the important skills from the previous question. Compared to 
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the “best employee” profile, the real employees have overall good skills in the listed topics, but 

not very good. Almost no one admits that his employees have little or very little skills in some of 

the evaluated areas. What real employees are best at, is communication with clients, ability to 

work in a multicultural environment and a positive attitude (respectively with 49%, 49% and 

51% of “very good” results). Employees are the least skilled in IT and reservation systems, but 

as above-mentioned, it is also defined as the least important for good workers in the tourism 

sector. 

 

SWOT analysis: perspectives for entrepreneurship in the field of tourism 

 

Strengths Weaknesses 

 Immense potential for tourism 

development 

 Possibility for diversified tourism 

products and innovative services 

 Low initial capital required for 

establishing an enterprise 

 Low taxes 

 Numerous institutions offer tourism 

degrees 

 Business-specific knowledge is 

considered less-important than general 

knowledge 

 Study curriculum proposes variety of 

useful subjects and topics applicable 

in the tourism business sector 

 Entrepreneurship is introduced as a 

 Low value added of the tourism 

services 

 Image of the country as a cheap 

destination 

 Not sufficient informational 

environment, including business and 

tourist information 

 Insufficient standards and control for 

products and services in the field 

 Vast number of low-profit-making 

business with a handful of big 

enterprises 

 High seasonality of the sector 

 Huge regional economic differences 

 Entrepreneurship is being taught by 

teachers who have never studied it 
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subject in vocational education themselves 

 Low innovation levels of SMEs 

 Devaluation of degrees in tourism 

 Study programmes considered 

inefficient for tourism employees 

 Study programmes do not prepare 

students for starting business 

 Tourism graduates have no practical 

experience 

 

Opportunities Threats 

 Continuous growth in the tourism 

sector 

 Investments in infrastructure and 

superstructures are ongoing 

 Declared public will for stimulating 

entrepreneurship and SMEs 

 Improvement in the study curricula 

towards integration of entrepreneurial 

skills is ongoing 

 Implementation and integration of 

successful business models  

 Information campaigns regarding 

financial instruments for youth 

entrepreneurship 

 Investing in niche tourism 

 State support for stimulation of 

enterprises to invest in training of 

 High emigration levels among the 

skilled and qualified young people 

 Demographic crisis diminishing the 

levels of young workers and 

entrepreneurs 

 Deficit in human resources, especially 

on skilled employees 

 Corruption and bureaucracy 

 Many competitors on external and 

internal labour markets  

 Difficult growth of micro or small 

enterprises and companies into 

medium-sized 

 



 

31 

 

recent employees 

 Use outside professionals for 

improvement and diversification of 

cultural products and services 

 Benefit from EU and national funding 

programmes for youth and 

entrepreneurship 

 Switch the accent from business-

specific to soft-skills and general 

knowledge in education 

 Hire personnel with diverse 

backgrounds and invest in training in 

business-specific matters 

 Use innovative teaching methods in 

tourism education 

 Include the business sector as a 

partner in education 

 Increase the amount of practice in 

education for the benefit of both 

students and enterprises 
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5. Analyses of development of entrepreneurship in tourism field in Greece 

Results  

Most companies were involved in bar / restaurant activities and the most of them were individual 

enterprises (Figures 1-2).  

 

Figure 1: Frequency of answers to the question “What is the sector in which your business 

operates?” 
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Figure 2: The type of ownership of the 30 enterprises. 

23 from the 30 entrepreneurs were male (Figure 3). 

 

Figure 3: The frequency of the gender of 30 entrepreneurs. 

14 entrepreneurs belonged to the age group ‘over 45’, while 1 was from 20 – 25 years old 

(Figure 4). 
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Figure 4: The age group of 30 entrepreneurs. 

The education level of entrepreneurs was high because 16 of them had bachelor and master 

degree (Figure 5). 

 

Figure 5: Frequency of answers from 30 entrepreneurs to the question “What is the level of 

entrepreneurship education?” 

Most entrepreneurs (17) did not have any bachelor of tourism (Figure 6). 
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Figure 6: Frequency of answers from 30 entrepreneurs to the question “What field of study has 

the diploma of the entrepreneur?” 

Most businesses had one to five employees (48%) and few businesses had many employees 

(7%), as it is shown in Figure 7. 

 

Figure 7: Frequency of answers from 30 entrepreneurs to the question “What is the number of 

employees in your business?” 



 

36 

 

The age group of employees was over 47 in most businesses (33%) (Figure 8). 

 

Figure 8: Frequency of answers from 30 entrepreneurs to the question “Which age group belong 

to employees of your business?” 

Although in most companies, employees were men, the difference of this percentage (24%) was 

small from the percentage of enterprises employing men and women (21%) (Figure 9). 

 

Figure 9: Frequency of answers from 30 entrepreneurs to the question “What is the gender of 

your business employees?” 

Most businesses were family-related (43%) (Figure 10). 
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Figure 10: Frequency of answers from 30 entrepreneurs to the question “Your business manager 

is:” 

41% of the managers had a bachelor’s degree (Figure 11). 

 

Figure 11: Frequency of answers from 30 entrepreneurs to the question “What is the level of 

education of your business manager’s diploma?” 

The degree of most managers had nothing to do with tourism (34%) (Figure 12). 
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Figure 12: Frequency of answers from 30 entrepreneurs to the question “What field of study has 

your business manager’s degrees?” 

 

Figure 13: Frequency of answers from 30 entrepreneurs to the question “What knowledge do the 

students need to have to succeed in tourism businesses?” 
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6. Analyses of development of entrepreneurship in tourism field in Albania 

 
Figure 1: Sector in which businesses operate 

Have been taken in the study 30 active entrepreneurs that operate in tourism sector, and 

concretely 11 of them (37.9%) are hotels, 9 of them (31%) bar/restaurant, and other, 9 (31%) are 

touristic agency. (fig1) 

 

 Figure 2: Type of ownership 
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90% of entrepreneurs in tourism are individual ownership, and 10% are joint venture. (fig2) 

 

 

 

 

Figure 3: Gender of entrepreneur 

72.4% of entrepreneurs in tourism are male, 27% are female. (fig3) 

 

Figure 4: Age group of entrepreneur. 
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31% of entrepreneurs in tourism belong age group over 45 years, and with increase of age group 

is noticed to an increase of percentage of entrepreneurs in tourism that belong a larger age group. 

(fig4) 

 

  

Figure 5: level of entrepreneurship education. 

45% of entrepreneurs have a master degree, 21% of them bachelor degree, 14% high school 

diploma, and 20% professional degree. (fig5) 
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Figure 6: Field of study of entrepreneur`s diploma. 

Approximately 62 % of entrepreneurs in tourism have a diploma in different fields of economy, 

like marketing, tourism business, finance, economics, while 38% belongs different fields of 

study not related with economy field. 31% of entrepreneurs have a diploma in business field, and 

17% have tourism diploma. (Fig 6) 

 

 

 
Figure 7: Number of employees in tourism businesses 

 

Tourism entrepreneurs in the field of tourism are small and medium sized. 37.9% of them have 

employed, 1-5 employees, and 27.6% entrepreneurs have employed, 5-10 employees. As the 

number of employees is increased, the number of tourism enterprises that have a high number of 

employees decreases. 6.9% of enterprises have 20-30 employees. (Fig 7) 
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Figure 8: Age group of employees 

 

Referring to the questionnaire we note that 62% of the employees belong to the age group 24-29 

and 52% to 30-25 years. A large percentage of employees belongs new age group. (Fig 8) 

 

 

Figure 9: Gender of business employees 

 

Female and male are employed in businesses that operate in tourism field. 41% of tourism 

entrepreneurs have employed both female and male. 21% percent of them have employed more 

men and 17.2 % have employed only female. (Fig 9) 
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Figure 10: Type of business managers 

 

52% of business managers are entrepreneurs of their businesses, 31% are employed familiar, 

while 17% are managers employed non familiar. (Fig 10) 

 

 

 

Figure 11: Education of business managers 

 

55% of managers have master degree, 14% of them bachelor degree, 20% professional diploma, 

11% high school diploma. (Fig 11) 
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Figure 12: Field of study of business manager`s degree. 

 

60% of managers have a degree in various fields of economy, and 34% have degrees in other 

fields. 31% of them have a business degree, while 17.2% are tourism. (Fig 12) 
 

 

 

 

Figure 13: Importance of tourism diploma 
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52% of entrepreneurs think that the tourism diploma is very important for a tourism manager, 

24.14% think it is important, and 24.14% think it has an average importance. (Fig 13) 

 

Figure 14: The importance of study curricula in tourism to develop skills of doing business to students. 

 

93.1% of entrepreneurs think that study curriculum in tourism develops student skills of doing 

business. (Fig 14) 

 

 

Figure 15: the importance of study curricula in tourism to train students to manage businesses 

75.9% of entrepreneurs think that study curriculum trains students to manage businesses in 

tourism, while 20.7% don’t think so. (Fig 15) 
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Figure 16: Importance of knowledge in communication`s psychology 

86% of employers think that psychology in communication knowledge that students need to have 

to succeed in tourism business are more important, 10.3%  of them think that are important, 3.4% 

assess of average importance. (Fig 16) 

 

Figure 17. The importance of personnel management knowledge that students need to have. 

72% of employers think that personnel management knowledge that students need to have to 

succeed in tourism businesses are more important, 24.1% think that are important. (Fig 17) 
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Figure 18: The importance of management of hotel operation knowledge that students need to have. 

51.7% of employers think that management of hotel operation knowledge that students need to 

have to succeed in tourism business are more important, 24.1% of them think that are important, 

13.8% assess of average importance, 3.4 assess little important, and 6.9% assess very little 

important. (fig18) 

 

Figure 19: The importance of reservation system hotel knowledge that students need to have. 

44.8% of employers think that knowledge of reservation system hotel that students need to have 

to succeed in tourism business are more important, 27.6% of them think that are important, 

13.8% assess of average importance, 6.9% assess little important, and 6.9% assess very little 

important. (Fig 19) 
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Figure 20: The importance of marketing knowledge that students need to have. 

65% of employers think that marketing knowledge that students need to have to succeed in 

tourism business are more important, 20.7% of them think that are important, 10.3% assess of 

average importance, 3.4% assess little important. (Fig 29) 

 

 
Figure 21: The importance of management catering knowledge`s that students need to have. 

55.2% of employers think that management of catering knowledge`s that students need to have 

to succeed in tourism business are more important, 13.8% of them think that are important, 

10.3% assess of average importance, 10.3% assess little important, and 10.3% assess very little 

important. (Fig 21) 
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Figure 22: The importance of travel organization and management knowledge`s that students need to have. 

48.3% of employers think that travel organization and management, knowledge that students 

need to have to succeed in tourism business are more important, 17.2% of them think that are 

important, 17.2% assess of average importance, 3.4% assess little important, and 13.8% assess 

very little important. (Fig 22) 

 

Figure 23: The importance of finance and accounting, knowledge that students need to have. 

34% of employers think that finance and accounting, knowledge that students need to have to 

succeed in tourism business are more important, 27.6% of them think that are important, 31% 

assess of average importance, and 6.9% assess very little important. (Fig 23) 
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Figure 24: The importance of economics, knowledge that students need to have. 

31% of employers think that economics knowledge that students need to have to succeed in 

tourism business are more important, 24.1% of them think that are important, 31% assess of 

average importance, 6.9% assess little important, and 6.9% assess very little important. (Fig 24) 

 

 

Figure 25: Knowledge that students have regarding psychology in communication 

48% of employers think that tourism graduates have more knowledge regarding to psychology in 

communication, 13.8% think that tourism graduates have knowledge, 20.7% of them think that 
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students have average knowledge, 13.8% think that have little knowledge, and 3.4% of 

employers think that students have very little knowledge. (Fig 25) 

 

Figure 26: Knowledge that students have regarding personnel management. 

48% of employers think that tourism graduates have more knowledge regarding personnel 

management, 17.2% think that tourism graduates have knowledge, 20.7% of them think that 

students have average knowledge, 13.8% think that have little knowledge, and 10.3% of 

employers think that students have very little knowledge. (Fig 26) 

 

Figure 27: Knowledge that students have regarding management of hotel operation 
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34.5%% of employers think that tourism graduates have more knowledge regarding management 

of hotel operation, 10.3% think that tourism graduates have knowledge, 37.9% of them think that 

students have average knowledge, 3.4% think that have little knowledge, and 13.8% of 

employers think that students have very little knowledge. (Fig 27) 

 

Figure 28: Knowledge that students have regarding reservation system at hotel 

37.9% of employers think that tourism graduates have more knowledge regarding the reservation 

system at hotel, 20.7% think that tourism graduates have knowledge, 24.1% of them think that 

students have average knowledge, 13.8% think that have little knowledge, and 3.4% of 

employers think that students have very little knowledge .(fig 28) 
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Figure 29: Knowledge that students have regarding Marketing 

37.9% of employers think that tourism graduates have more knowledge regarding marketing, 

31% think that tourism graduates have knowledge, 20.7% of them think that students have 

average knowledge, 6.9% think that have little knowledge, and 3.4% of employers think that 

students have very little knowledge. (Fig 29) 

 

Figure 30: Knowledge that students have regarding management of catering 

20.7% of employers think that tourism graduates have more knowledge regarding management 

of catering, 17.2% think that tourism graduates have knowledge, 31% of them think that students 

have average knowledge, 17.2% think that have little knowledge, and 13.8% of employers think 

that students have very little knowledge.(fig 30) 
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Figure 31: Knowledge that students have regarding travel organization and management 

41.4% of employers think that tourism graduates have more knowledge regarding travel 

organization and management, 13.8% think that tourism graduates have knowledge, 24.1% of 

them think that students have average knowledge, 10.3% think that have little knowledge, and 

10.3% of employers think that students have very little knowledge. (Fig 31) 

 

Figure 32: Knowledge that students have regarding finance and accounting 

27.6% of employers think that tourism graduates have more knowledge regarding finance and 

accounting, 24.1% think that tourism graduates have knowledge, 24.1% of them think that 

students have average knowledge, 10.3% think that have little knowledge, and 13.8% of 

employers think that students have very little knowledge. (Fig 32) 
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Figure 33: Knowledge that students have regarding economics 

27.6% of employers think that tourism graduates have more knowledge the economics, 10.3% 

think that tourism graduates have knowledge, 20.7% of them think that students have average 

knowledge, 24.1% think that have little knowledge, and 17.2% of employers think that students 

have very little knowledge. (Fig 33) 

 

Figure 34: Ability to communicate with clients as a competence that employees need to have 
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89.7%% of employers assess ability to communicate with clients as a competence that 

employees need to have in tourism business, 10.3% assess important. (Fig 34) 

 

Figure 35: Ability to communicate with colleagues as a competence that employees need to have. 

75.9% of employers assess ability to communicate with colleagues as a competence that 

employees need to have in tourism business, 24.1% assess important. (Fig 35) 
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Figure 36: Ability to work in multicultural group as a competence that employees need to have 

72.4% of employers assess ability to work in a multicultural group as a competence that 

employees need to have in tourism business, 20.7% assess important, 6.9% assess of average 

importance. (Fig 36) 

 

Figure 37: Ability of positive attitude to work as a competence that employees need to have 

69% of employers assess positive attitude at work as a competence that employees need to have 

in tourism business, 27.6%% assess important, 3.4% assess of an average importance. (Fig 37) 
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Figure 38: Ability to apply theoretical knowledge in practice as a competence that employees need to have 

51.7% of employers assess the ability to apply theoretical knowledge in practice as a competence 

more important that employees need to have in tourism businesses, 44.8%% assess important, 

3.4% assess of an average importance. (Fig 38) 

 

Figure 39: Ability in information technology as a competence that employees need to have 

55.2% of employers assess the skills in information technology as a competence more important 

that employees need to have in tourism businesses, 20.7% assess important, 20.7% assess with 

an average importance, and 3.4% of them assess little important. (Fig 39) 
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Figure 40: Assessment of initiative as a competence that employees need to have 

58.6% of employers assess initiative as a competence more important that employees need to 

have in tourism businesses, 13.8% assess important, 24.1% assess average importance, and 3.4 

assess very little important. (Fig 40) 

 

Figure 41: Assessment of creativity as a competence that employees need to have 

62.1% of employers assess creativity as a competence that employees need to have in tourism 

business, 10.3% assess important, 20.7% assess of average importance, 3.4 % of employers asses 

little and very little important creativity. (Fig 41) 
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Figure 42: Assessment of ability to work on different computerized reservation systems as a competence that 

employees need to have 

62%.1 of employers assess ability to work on different computerized reservation systems as a 

competence more important that employees need to have in tourism businesses, 31% of them 

assess important and 6.9% assess of average importance. (Fig 42) 

 

 

Figure 43: Assessment of skills in official language as a competence that employees need to have 
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65.5% of employers assess the skills in official language more important as a competence that 

employees need to have in tourism businesses, 20.7 % assess important, 13.8% assess of average 

importance. (Fig 43) 

 

 

 

Figure 44: Assessment of skills in foreign language as a competence that employees need to have 

75.9% of employers assess the skills in the foreign language more important as a competence 

that employees need to have in tourism businesses, 17.2% assess important, 3.4% of them of 

average importance, and very little important. (Fig 44) 
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Figure 45: Ability to communicate with clients as a competence that employees have. 

65% of employers evaluate that business employees have more skills in relation to ability to 

communicate with client as a competence of business employees, 24.1% evaluate significantly 

skills, 10.3 % of average skills. (Fig 45) 

 

 

Figure 46: Ability to communicate with colleagues as a competence that employees have. 

 58.6% of employers evaluate that business employees have more skills in relation to ability to 

communicate with colleagues as a competence of business employees, 31% evaluate 

significantly skills, 10.3% of average skills. (Fig 46) 
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Figure 47: Ability to work in multicultural group as a competence that employees have  

58.6% of employers evaluate that business employees have more skills in relation to ability to 

work in a multicultural group, as a competence of business employees, 24.1% evaluate 

significantly skills, 17.2% of average skills. (Fig 47) 

 

Figure 48: Ability to communicate with clients as a competence that employees have. 

58.6% of employers evaluate that business employees have more skills in relation to the positive 

attitude to work as a competence of business employees, 37.9% evaluate significantly skills, 

3.4% of average skills. (Fig 48) 
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Figure 49: Ability to apply theoretical knowledge in practice as a competence that employees have. 

 44.8% of employers evaluate that business employees have more skills in relation to ability to 

apply theoretical knowledge in practice as a competence of business employees, 34.5% evaluate 

significantly skills, 17.2% of average skills, 3.4 % little skills.( fig 49) 

 

Figure 50: The evaluation of skills in information of technology as a competence that employees have. 

55.2% of employers evaluate that business employees have more skills in information 

technology as a competence of business employees, 27.6% evaluate significantly skills, 13.8% of 

average skills, 3.4% little skills.(fig 50) 
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Figure 51: The evaluation of initiative as a competence that employees have. 

31% of employers evaluate that business employees have more skills in relation to initiative as a 

competence of business employees, 48.3% evaluate significantly skills, 13.8% of average skills, 

3.4% little skills, and very little skills.(fig 51) 

 

Figure 52: The evaluation of skills in creativity as a competence that employees have. 

37.9% of employers evaluate that business employees have more skills in creativity as a 

competence of business employees, 34.5% evaluate significantly skills, 20.7% of average skills, 

3.4% employers evaluate little skills, and very little skills creativity as a competence of business 

employees. (Fig 52) 
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Figure 53: The evaluation of ability to work on different computerized reservation systems as a competence that 

employees have. 

 

55.2% of employers evaluate that business employees have more skills in relation to ability to 

work on different computerized reservation systems as a competence of business employees, 

34.5% evaluate significantly skills, 20.7% of average skills, 3.4% employers evaluate little skills, 

and very little skills creativity as a competence of business employees. (Fig 53) 

 

Figure 54: The evaluation of skills in official language as a competence that employees have. 

65.5% of employers evaluate that business employees have more skills in official language as a 

competence of business employees, 17.3% evaluate significantly skills, 17.2% of average skills. 

(Fig 54) 
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Figure 55: The evaluation of skills in foreign language as a competence that employees have. 

55.2% of employers evaluate that business employees have more skills in relation to the foreign 

language as a competence of business employees, 27.6% evaluate significantly skills, and 10.3% 

of average skills, 6.9% of employers evaluate very little skills. (Fig 55) 
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7. Analyses of development of entrepreneurship in tourism field in Kicevo 

Macedonia 

 

As shown in Figure 1, 4% of the entrepreneurial companies were hotels, 12% were touristic 

agencies, and 12% travel agencies, 20% Bar or Restaurants, and 52% were concentrated in 

another sector. The type of ownership in tourism predominantly was individual ownership with 

72%, and mainly the entrepreneurs were male with 76%, over female with 24% (Figure 2-3). 

 

 

Figure 1. The sectors in which the businesses operate 
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Figure 2. The type of ownerships 

 

Figure 3. The gender of entrepreneurs 

 

The age of entrepreneurs varied between different age groups, with a concentration of 52% 

belonging to the age group of 25-35 years old (Figure 4). 

 

Figure 4. The age group of entrepreneurs 
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Figure 5. The level of entrepreneurship education 

 

In regard to the entrepreneurs’ education, 32% have professional degree, 32% master’s degree, 

28% high school diploma and only 8% have bachelor degree (Figure 5). Additionally, as shown 

in Figure 6, more than half of the entrepreneurs (52%) have a diploma different than, Business 

(20%), Tourism (8%), Finance (8%), Economics (8%) or Marketing (4%). 

 

 

Figure 6. The field of study of entrepreneurs 
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The majority of businesses (76%) are small businesses, which employ 1 up to 5 employees 

(Figure 7). Moreover, most of employees (48%) belong to the age group 24-29 years old, and 

there is a low percentage of employees older than 42 years old with only 8% (Figure 8). 

 

 

Figure 7. The number of employees in tourism business 
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Figure 8. The age group of employees. 

 

 

Figure 9. The gender of business employees 

 

From Figure 9 we can see that, both female and male are employed in tourism business (44%). 

However, in these businesses females (with 28%) are preferred more than males (with 20%). 
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When it comes to business management the study shows that 56% of businesses are managed by 

their own business entrepreneurs, and 20% of the managers are family related (Figure 10). 

In addition, 40% of managers have professional diploma, 24% master’s degree, and 16% 

bachelor’s degree (Figure 11). Interestingly, 40% of the field of study of the managers has 

nothing to do with tourism (Figure 12). 

 

Figure 10. The type of business manager 
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Figure 11. The level of education of the business manages 

 

 

Figure 12. The field of study of the business managers 
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52% of entrepreneurs think that a tourism diploma is important to become a tourism manager, 

while 12% think that it is of a little importance (Figure 13). 

 

 

Figure 13. The importance of the tourism diploma for tourism manager 

 

A significant majority of 92% of entrepreneurs think that the study curricula in tourism develops 

the students’ skills in doing business (Figure 14). However, only 48% of entrepreneurs think that 

the study curricula trains students to manage businesses in tourism, while 12% of them are 

sceptic of its importance in doing business, and 40% cannot say the importance of the study 

curricula (Figure 15). 
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Figure 14. The importance of study curriculum in tourism to develop students’ skills in doing business 

 

 

 

Figure 15. The importance of study curriculum in tourism to train students to manage businesses in tourism 

 

Refereeing to the questions, what knowledge do the students need to have to succeed in tourism 

businesses (Question 17, Annex I), and what knowledge do tourism graduates have regarding the 

following elements (Question 18, Annex I), there were identified the following factors, 

1. Psychology in communication 
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2. Personnel management 

3. Management of hotel operations 

4. Reservation systems at the hotel 

5. Marketing 

6. Management of catering 

7. Travel organization and management 

8. Finance and Accounting 

9. Economics 

10. Other factors 

 

Entrepreneurs evaluated all these factors with scales from 1 to 5, meaning, 

1. for Very Little Importance / Very Little Knowledge 

2. for Little Importance / Little Knowledge 

3. for Average Importance / Average Knowledge 

4. for Important / Knowledge 

5. for More Important / More Knowledge 

 

The results of these evaluations are presented in these tables in the same manner and they are as 

follows, 

I.e. Figure 16: 

(1) 8% of entrepreneurs think that psychology in communication knowledge is of average 

importance to the students to succeed in tourism business, and 28% of entrepreneurs think that 

the graduates have average knowledge regarding the psychology in communication;  

(2) 24% of entrepreneurs think that psychology in communication knowledge is important to the 

students to succeed in tourism business, and 44% of entrepreneurs think that the graduates have 

knowledge regarding the psychology in communication;  

(3) 68% of entrepreneurs think that psychology in communication knowledge is more important 

to the students to succeed in tourism business, and 28% of entrepreneurs think that the graduates 

have more knowledge regarding the psychology in communication. 

(As in this example the process of interpretation is used for all the tables from Figure 16 to 

Figure 24). 
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Figure 16. The importance of the psychology in communication and the knowledge the graduates have 

 

       

Figure 17. The importance of the personnel management and the knowledge the graduates have 

 

 

   

Figure 18. The importance of the management of hotel operation and the knowledge the graduates have 
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Figure 19. The importance of the reservation systems at the hotel and the knowledge the graduates have 

 

 

        

Figure 20. The importance of the marketing and the knowledge the graduates have 
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Figure 21. The importance of the travel organization and the knowledge the graduates have  

 

 

     

Figure 22. The importance of the finance and accounting and the knowledge the graduates have 

 

 

     

Figure 23. The importance of the economics and the knowledge the graduates have 
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Figure 24. The importance of other factors and the knowledge the graduates have 

 

 

Refereeing to the questions, how do you assess the skills and competences that employees need 

to have in tourism businesses (Question 19, Annex I), and evaluate with a scale from 1 to 5 skills 

and competencies of your business employees (Question 18, Annex I), there were identified the 

following factors, 

1. The ability to communicate with clients 

2. The ability to communicate with colleagues 

3. The ability to work in a multicultural group 

4. The positive attitude to work 

5. The ability to apply theoretical knowledge in practice 

6. The skills in information technology 

7. The initiative 

8. The creativity 

9. The ability to work on different computerized reservation systems 

10. The skills in the official language 

11. The abilities in foreign language 

 

Entrepreneurs assessed and evaluated all these factors with scales from 1 to 5, meaning, 

1. for Very Little Importance / Very Little [sic; Few] Skills 

2. for Little Importance / Little [sic; Few] Skills 

3. for Average Importance / Average Skills 

4. for Important / Significant Skills 

5. for More Important / More Skills 

 

The results of these assessments and evaluations are presented in these tables in the same manner 

and they are as follows, 

I.e. Figure 25, 

(1) 80% of entrepreneurs think that the ability to communicate with clients is of more importance 

that employees need to have in tourism business (Graph 1), and 52% of entrepreneurs think that 

their employees actually have significant skills regarding the ability to communicate with clients 

(Graph 2); 

(2) 20% of entrepreneurs think that the ability to communicate with clients is of significant 

importance that employees need to have in tourism business (Graph 1), and 28% of 
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entrepreneurs think that their employees actually have more skills regarding the ability to 

communicate with clients (Graph 2); 

(3) There are no other assessments and evaluations selected in Graph 1, and 16% of 

entrepreneurs think that their employees actually have average skills regarding the ability to 

communicate with clients (Graph 2). 

(A process of interpretation as in this example or a similar one can be used for all the tables from 

Figure 25 to Figure 35). 

 

 

 

 

 

 

 

 

Figure 25, Graph 1 & 2. The 

ability to communicate with 

clients as a skill and 

competence that employees 

need have and actually have 
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Figure 26, Graph 1& 2. The 

ability to communicate with 

colleagues as a skill and 

competence that employees need 

to have and actually have 
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Figure 27, Graph 1 & 2. The 

ability to work in a multicultural 

group as a skill and competence 

that employees need to have and 

actually have 
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Figure 28, Graph 1 & 2. The 

positive attitude to work as a skill 

and competence that employees 

need to have and actually have 
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Figure 29, Graph 1 & 2. The 

ability to apply theoretical 

knowledge in practise as a skill 
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and competence that employees need to have and actually have 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 30, Graph 1 & 2. The skills and competence in information technology that employees need to have and 

actually have 
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Figure 31, Graph 1 & 2. The initiative as a skill and competence that employees need to have and actually have 
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Figure 32, Graph 1 & 2. The creativity as a skill and competence that employees need to have and actually have 
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Figure 33, Graph 1 & 2. The ability to work on different computerized reservation systems as a skill and 

competence that employees need to have and actually have 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

93 

 

 

 

 

 

 

Figure 34, Graph 1 & 2. The skills and competences in the official language that employees need to have and 

actually have 
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Figure 35, Graph 1 & 2. The skills and competences in the foreign language that employees need to have and 

actually have 
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8. Conclusions 

The type of ownership in tourism in 4 countries involved in the project is predominantly 

individually ownership, and mainly the entrepreneurs in tourism field are male, except Bulgaria 

that female entrepreneurs are more than male. The age of entrepreneurs varied between different 

age groups, with a concentration to the age group of 25-35 years old, in Macedonia, while in 3 

(three) other countries the age of entrepreneurs manly belongs 40-45 years old and over 45 years. 

 

The educational profile of the entrepreneurs/business owners in Bulgaria is closely related to the 

field of tourism and entrepreneurship while in other three countries eentrepreneurs in tourism 

mainly have a diploma in different fields of economy, like marketing, tourism business, finance, 

economics, while a high percentage belongs different fields of study not related with economy 

field. The level of education of tourism entrepreneurs is mainly bachelor and master degree,  

 

Tourism entrepreneurs in the field of tourism are mainly small and medium sized in four 

countries. As the number of employees is increased, the number of tourism enterprises that have 

a high number of employees decreases. A large percentage of employees belong to the age group 

24-29 and to 30-25 years. Female and male are employed in businesses that operate in tourism 

field. Both female and male are employed in tourism business; however, females are preferred 

more than males. 

Business managers are entrepreneurs of their businesses in tourism sector in Albanian and 

Macedonian entrepreneurs, while in Bulgarian and Greek entrepreneurs, business managers are 

employed family. Education profile of managers is mainly bachelor and master degree. 

Managers have a degree mainly in various fields of economy, and a consideration percentage of 

managers have degrees in other fields, except Bulgarian entrepreneurs that managers have a 

degree in tourism field. 

Entrepreneurs of tourism sector think that the tourism diploma is important for a tourism 

manager, and think that study curriculum in tourism develops student skills of doing business. 

But some of the entrepreneurs think it's important to have a diploma in tourism but not essential. 

This is related to the fact that some of the entrepreneurs have diplomas in other areas of the 



 

96 

 

economy or areas that are not related to the economy and their businesses are successful. A 

significant part of businesses are small family businesses and their entrepreneurs do not 

necessarily have diplomas in the field of tourism, or managers who are part of family. 

Knowledge that students need to have to succeed in tourism businesses are: psychology in 

communication, personnel management, management of hotel operation, knowledge of 

reservation system hotel, marketing knowledge, management of catering knowledge`s, travel 

organization and management, finance and accounting knowledge, economics knowledge. But 

more important knowledge that students need to have are marketing knowledge, psychology in 

communication, personnel management, for enterprises that operate in tourism sector in 

Bulgaria, Greece, Albania and Macedonia. 

A considerable part of enterprisers think that tourism graduate don´t have more knowledge 

regarding psychology in communication, personnel management, management of hotel 

operation, reservation system at hotel, marketing, management of catering, travel organization 

and management. 

The reason it was that some knowledge mention above don’t exist in study curricula of tourism, 

and for those knowledge that exist, students need more practical skills, in their study curricula. 

A large part of employers assess ability to communicate with clients, as a competence of 

employees, ability to work in multicultural group, positive attitude at work, ability to apply 

theoretical knowledge in practice, ability in information technology, assessment of initiative, 

ability to work in different computerized reservation systems, skills in official and foreign 

language. 

All this results will be taken in consideration during the compilation of curricula study models in 

the field of tourism 

The analysis shows that the tourism sector in 4 countries is a perspective field for realization of 

youth entrepreneurial initiatives in tourism. The country is rich in natural and cultural heritage, 

suitable location and connectivity, as well as the integration in the European Union are favorable 

conditions which enhance the potential for development of entrepreneurship. The comparatively 

effortless process of starting-up a company and low taxes can further benefit young 

entrepreneurs. However, obvious issues in the growth of companies can be observed, the large 
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majority of which can’t or simply do not want to extend their business from a micro to a small 

and/or even medium-sized company. They are mainly related to the lack of qualified workers in 

the field of tourism in the country, the small financial profits of tourism products and services 

and the instability of the economy and political environment. 

However, positive change is on the way. There are ongoing strategic and administrative 

initiatives in the field of tourism, which are expected to bring about improvements in the sector 

for both vocational education and personnel qualification. It will further support and foster the 

development of entrepreneurship in the field of tourism. 
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10. Appendix 1 

 

Table 1. Number of employed staff in the hotels and restaurants per size group for 

2016 

 

Size 0-9 10-19 20-49 50-249 250+ Total: 

Employed staff 56623 22581 23989 27640 11952 142785 

Hotels and 

restaurants n. 

24168 1710 823 308 23 27032 

Average n. of 

staff per 

enterprise 

2.342891 13.20526 29.14824 89.74026 519.6522 5.282073 

 

Data source: National Statistical Institute 

 

Table 2. Question 17. What knowledge do the students need to have to succeed in 

tourism businesses? 

 

 Very 

important 

(5) 

Important 

(4) 

Average 

(3) 

Not very 

important 

(2) 

Not 

important 

at all (1) 

Psychology in communication 20 12 3   

Personnel management 20 13  1 1 

Management of hotel operations 14 13 7 1  

Hotel reservation systems 10 15 8 1 1 

Marketing 26 6 3   

Management of catering 9 11 8 7  

Travel organization and 

management 

18 13 3 1  
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Finance and Accounting 14 11 10   

Economics 12 11 11 1  

 

Table 3. Question 18. What knowledge do tourism graduates have regarding the 

following elements? 

 

 Excellent 

(5) 

Good 

(4) 

Average 

(3) 

Little 

(2) 

Very 

little 

(1) 

Psychology in communication 1 7 15 9 3 

Personnel management 1 8 15 9 2 

Management of hotel 

operations 

3 10 15 5 2 

Hotel reservation systems 5 8 14 6 2 

Marketing 4 9 14 5 3 

Management of catering 1 5 16 9 4 

Travel organization and 

management 

2 9 15 7 2 

Finance and Accounting  8 13 9 5 

Economics 2 7 17 6 3 

 

Table 4. Question 19. How do you assess the skills and competences that employees 

need to have in tourism businesses? 

 

 Very 

important 

Important Average Little 

importance 

Very little 

importance 

Ability to communicate 

with clients 

32 3    

The ability to communicate 

with colleagues 

22 10 3   
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Ability to work in a 

multicultural group 

22 13    

Positive attitude to work 27 7 1   

Ability to apply theoretical 

knowledge in practice 

20 10 5   

Skills in information 

technology 

16 14 5   

Initiative 23 10 2   

Creativity 20 14 1   

Ability to work on different 

computerized reservation 

systems 

15 12 6 2  

Skills in the official 

language 

26 8 1   

Abilities in foreign 

language 

26 9    

 

Table 5. Question 20. Evaluate with a scale from 1 to 5 skills and competencies of 

your business employees 

 

 Very 

good 

Good Average Little Very 

little 

Ability to communicate with clients 17 14 4   

The ability to communicate with colleagues 13 15 7   

Ability to work in a multicultural group 18 10 6 1  

Positive attitude to work 17 13 5   

Ability to apply theoretical knowledge in 

practice 

9 19 7   

Skills in information technology 9 14 11 1  

Initiative 14 14 7   

Creativity 13 17 5   

Ability to work on different computerized 8 16 10 1  
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reservation systems 

Skills in the official language 11 15 9   

Abilities in foreign language 10 17 8   
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11. Appendix 2 

 Questionnaire addressed to entrepreneurs in tourism related to the general characteristics of the sector and 

assessment of study curricula in the field of tourism 

This questionnaire aimed to provide information about the general characteristics of entrepreneurship in tourism and 

the evaluation of study curricula in the field of tourism in the labor market. The information provided was 

confidential and used only for research purposes. 

1. Name of Business: 

 

2. What is the sector in which your business operates? 

Please Tick Mark () 

a. Hospitality 

b. Restaurant  

c. Bar 

d. Touristic agency 

e. Travel agency 

f. Others 

 

3. The type of ownership is: 

Please Tick Mark () 

a. Individual ownership 

b. Joint ownership 

c. shareholder 

d. Others 

  

4. Gender of entrepreneur is: 

Please Tick Mark () 

a. Female 

b. Male 

 

5. Age group of the entrepreneur is: 

Please Tick Mark () 

a. 20-25 

b. 25-30 

c. 30-35 

d. 35-40 

e. 40-45 

f. Over 45 

 

6. What is the level of entrepreneurship education? 

Please Tick Mark () 

a. Professional Degree 

b. High school diploma 

c. Bachelor's degree 

d.  Master Degree 

 

7. What field of study has the diploma of the entrepreneur? 

Please Tick Mark () 
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a. Tourism 

b. Business 

c. Marketing 

d. Finance 

e. Economics 

f. Others 

 

8. What is the number of employees in your business? 

Please Tick Mark () 

a. 1-5 

b. 5-10 

c. 10-15 

d. 15- 20 

e. 20 -30 

f. 30-40 

g. 40-50 

h. Over 50 

 

9. Which age group belong to employees of your business? 

Please Tick Mark () 

a. 18-23 

b. 24-29 

c. 30-35 

d. 36-41 

e. 42-47 

f. Over  47 

 

10. What is the gender of your business employees? 

Please Tick Mark () 

a. Females 

b. Men 

c. More women 

d. More males 

e. Both females and males 

 

11. Your business manager is: 

Please Tick Mark () 

a. Business Entrepreneur 

b. Employed non-family 

c. Employed family 

d. Others 

 

12. What is the level of education of your business manager's diploma? 

Please Tick Mark () 

a. Professional Degree 

b. High school diploma 

c. Bachelor's degree 

d. Master Degree 
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13. What field of study has your business manager's degrees? 

Please Tick Mark () 

a. Tourism 

b. Business 

c. Marketing 

d. Finance 

e. Economics 

f. Others 

 

14. How important is the tourism diploma to be a tourism manager? 

Please Tick Mark () 

 

 

 

 

 

 

15. Do you think that the study curriculum develops the skills of doing business at the students? 

Please Tick Mark () 

a. Yes 

b. No 

 

16. Do you think that the study curriculum trains students to manage businesses in tourism? 

Please Tick Mark () 

a. Po 

b. Jo 

c. Can’t say 

 

17. What knowledge do the students need to have to succeed in tourism businesses? 

Please Tick Mark () 

Knowledge More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 

1 Psychology in 

communication 

     

2 Personnel 

management 

     

3 Management of hotel 

operations 

     

4 Reservation systems 

at the hotel 

     

5 Marketing      

6 Management of 

catering 

     

7 Travel organization 

and management 

     

8 Finance and 

Accounting 

     

More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 
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9 Economics      

10 Others      

 

18. What knowledge do tourism graduates have regarding the following elements? 

Please Tick Mark () 

Knowledge More 

Knowledge  

5 

Knowledge 

4 

Average 

Knowledge 

3 

Little 

Knowledge 

2 

Very little 

Knowledge 

1 

1 Psychology in 

communication 

     

2 Personnel 

management 

     

3 Management of hotel 

operations 

     

4 Reservation systems 

at the hotel 

     

5 Marketing      

6 Management of 

catering 

     

7 Travel organization 

and management 

     

8 Finance and 

Accounting 

     

9 Economics      

10 Others      

 

19. How do you assess the skills and competences that employees need to have in tourism businesses? 

Please Tick Mark () 

Skills and competences More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 

1 Ability to 

communicate with 

clients 

     

2 The ability to 

communicate with 

colleagues 

     

3 Ability to work in a 

multicultural group 

     

4 Positive attitude to 

work 

     

5 Ability to apply 

theoretical knowledge 

in practice 

     

6 Skills in information 

technology 

     

7 initiative      

8 creativity      
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9 Ability to work on 

different 

computerized 

reservation systems 

     

10 Skills in the official 

language 

     

11 Abilities in foreign 

language 

     

 

20. Evaluate with a scale from 1 to 5 skills and competencies of your business employees. 

Please Tick Mark () 

Skills and competences More skills 

5 

Significantly 

Skills 

4 

Average 

skills 

3 

Little skills 

2 

Very little 

skills 

1 

1 Ability to 

communicate with 

clients 

     

2 The ability to 

communicate with 

colleagues 

     

3 Ability to work in a 

multicultural group 

     

4 Positive attitude to 

work 

     

5 Ability to apply 

theoretical knowledge 

in practice 

     

6 Skills in information 

technology 

     

7 initiative      

8 creativity      

9 Ability to work on 

different computerized 

reservation systems 

     

10 Skills in the official 

language 

     

11 Abilities in foreign 

language 
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